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BRIEF FOR DEVELOPING OF SLOGAN
1. GENERAL INFORMATION ABOUT THE CLIENT
1.1. Name of the company (if there is any):

1.2.
Contact person, address:

	Director:
	 ADVANCE  

 ADVANCE  Full name:

	
	E-mail:

	
	Tel.: 

	Project manager who is charged with slogan developing
	 ADVANCE  

 ADVANCE  Full name:

	
	E-mail:

	
	Tel.:

Mobile:

	Full address (code, country, city, street)
	


2. GENERAL requirements to the SLOGAN
2.1. Area or sphere of company activity (in detail):
2.2. Target group (who are your clients):
2.3. Competitive advantage:
2.4. Basic communicative information (report), why users must purchase exactly your product/service? (rational and emotional motivations of client):
2.5. With what must the slogan be associated for target audiences:
2.6. Obligatory requirements to the slogan (quantity of words):
2.7. Language (Ukrainian, Russian, English):
2.8. Whether there are unique properties or some features which must be in the slogan:
2.9. Must the slogan be rhymed or not?
