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BRIEF FOR NAMING
1. GENERAL INFORMATION ABOUT THE CLIENT
1.1. Name of the company (if there is any):

1.2.
Contact person, address:

	Director:
	 ADVANCE  

 ADVANCE  Full name:

	
	E-mail:

	
	Tel.: 

	Project manager who is charged with naming
	 ADVANCE  

 ADVANCE  Full name:

	
	E-mail:

	
	Tel.:

Mobile:

	Full address (code, country, city, street)
	


2. GENERAL REQUIREMENTS TO THE NAME
2.1. Area or sphere of company activity (in detail):
2.2. Target group (who are your clients):
2.3. Competitive advantage:
2.4. Basic communicative information (report), why users must purchase exactly your product/service? (rational and emotional motivations of client):
2.5. Choose the preferable type of the name (underline):

	1. Humorous
Names which affront commonness. (Yahho!, Monster)

	

	2. Personalized
Names in honor of brand creator (Ford, Hilton, Rolls Royce)

	

	3. Imaginary
Absolutely new words (Kodak, Viagra)

	

	4. Descriptive \ Associative
Obvious descriptions, attributes (Holliday Inn, Caterpillar, Volkswagen)

	

	5. Technological
Names which mix up modern words and specific functions (Panasonic, Xerox)

	

	6. United
Names which are a combination or connection of two or more ideas (Fed Ex, Microsoft)

	

	7. Abbreviated
Reductions or abbreviations

	

	8 Arbitrary
Absolutely arbitrary words which will be incident to new conception

	


2.6. With what must the name be associated for target audiences:
2.7. Obligatory requirements to the name (quantity of words):
2.8. Language (Ukrainian, Russian, English)
2.9. Whether there are future requirements to the logotype (colors, style of logotype):

